 E-COMMERCE 

More and more business/marketing education programs across the State are adding courses in e-commerce for elective and sequence credit.  Mary Ellen Symer, CTE Chairperson at Burnt Hills-Ballston Lake HS recently shared with us the following information and course outline, developed by Linda Devernoe and other members of her staff.  Through the course students learn how business concepts apply to the electronic world of e-commerce.  Personal application, such as online banking and consumer education are covered, as well as business applications such as Internet marketing, advertising, security, and global implications.  Students learn how to build and maintain a commercial web site.  Students are required to do considerable group work; a prerequisite for the course  is a half-year business computer class. 

Course Outline:

E-Commerce Foundations

Evolution and Economic Transformation of Business Transactions

Defining E-Commerce

Exploring the Nature of Marketing

Navigating the Internet

Tools, Browsers, Search Engines

Language, Layout and Links

Electronic Business Models

Types of Business Ownership

Business Plan

Business on the Web

Retail and Purchases

Consumer Issues

Internet Marketing

Digital Advertising

Global E-Commerce

Security and Privacy

Trust and Safety in Transactions

Valid Information

Policy Statements

Copyright and Intellectual Property

Ethics

Regulations

Creating a Company Website

Vision and Image

Marketing Plan

Website Design

Publishing on the Web

Career Development

Searching Careers

Career Planning

Job Search

Education and Training











