Valley Stream High School

Sports and Entertainment Marketing Course Outline--1 year course

A. Overview of Business 

1. Entrepreneurship 

2. Forms of Business Ownership 

3. Business Characteristics 

4. Business Ethics and Corporate Responsibility

A. Marketing Essentials

1. Functions of Marketing 

2. Marketing Mix 

3. Consumer Market 

4. Market Segmentation 

5. Marketing Philosophy 

6. Mass Marketing 

7. Target Markers

a. Demographics 

b. Psychographies 

c. 4 P’s of marketing

1. Channels of Distribution

A. Market Research

1. Uses 

2. Types 

3. Trends 

4. Limitations 

5. Survey Creation

A. The Special Nature of Sports Marketing

1. Definition 

2. Products 

3. Name/Logo Recognition 

4. Patents, Copyrights, Branding, Trademarks 

5. Economic Impact 

6. International Markets

A. Products and Services Unique to Sports Marketing

1. Jersey Design and Logo 

2. T-shirt Design and Logo 

3. Mascot 

4. Slogan 

5. Location and Demographics 

6. Endorsements 

7. Product Licensing

A. Sports media

1. Radio 

2. TV 

3. Print 

4. Sponsorships 

5. Public Relations and Publicity 

6. Buying Motives

A. Stadium Design

1. Requirements 

2. Single vs. multi use stadiums 

3. Concessions 

4. Trends 

5. Security 

6. Financing 

7. Rights

A. Marketing the Team

1. Promotions 

2. Attracting Fans 

3. Fan Retention 

4. Community Outreach

A. The Special Nature of Entertainment Marketing

1. Profits 

2. Distribution 

3. Music and Theatre 

4. Annual Events and Awards 

5. Restaurants

A. Sales

1. Characteristics 

2. Product Benefit/consumer Need 

3. Sales Process 

4. Pricing—Planning and Strategies 

5. Warranties and Guarantees 

6. Personal Selling

A. Restaurant Marketing

1. Laws and Contracts 

2. Unions 

3. Liquor Licenses 

4. Construction and Food costs 

5. Layout 

6. Menu Concepts

A. Visual Merchandising

1. Elements of Visual Merchandising 

2. Showcase and Visual Display 

3. Display Design 

4. Display Maintenance

